tables offer statistics on newspaper circulation and content, as well as the activity of the state censorship. Moreover, a generous helping of illustrations includes photographs of some of Russia's journalistic celebrities and even sketches from the press. The attempt to cover as much territory as this book does inevitably results in certain gaps. It is occasionally difficult to follow the evolution, from chapter to chapter, of the several newspapers the author analyzes. Likewise, the comparison of the Russian newspaper industry with that in Western states is sometimes uneven, especially in the latter portion of the book. These minor criticisms, however, do not detract from the overall quality of a valuable work that is also a pleasure to read. Mark Steinberg's Moral Communities is a fme addition to the growing number of studies we now have concerning the experience of labor in the late Imperial period. In his focus on rhetoric and representation, Steinberg employs some of the newer methodologies utilized in West European labor studies and thus brings a new perspective to the study of Russian labor. He does so without resort to literary jargon, writing in a lucid and engaging style.
Steinberg begins with a discussion of the economic development of the printing . industry of Moscow and Petersburg in the decades following emancipation-its growing commercialization, technical modernization, and increasing scale. As such, this is one of the few studies that charts the evolution of a particular industry and the labor relations within it over a significant period of time. He goes on to provide a close examination of the world inhabited by the owners and managers of the industry, in the process carefully delineating their social origins. Subsequent chapters look equally carefully at the language, workplace culture and rituals of printing workers; here again Steinberg seeks to undercover the beliefs and attitudes by which workers understood themselves, and how they ultimately came to use the rhetoric of a moral community to confront the authority of the owners.
In his examination of the language employer activists used to represent themselves before their colleagues, their workers and the society at large, Steinberg neatly articulates the self-conception of these men, the values they brought to their relations with workers, and the ways in which they sought to legitimize their authority. Among the attitudes that emerge are the employers own ambivalent sense of their entrepreneurial activity: they preferred to see themselves as culture-bearers and practitioners of the "art" of printing, not "capitalists" in pursuit of profits much less "exploiters" of wage labor. They consciously chose to speak in the language of a community of interests, accepting and advocating their "moral" obligation as "fathers" to the "family" of printers. By the 1890s, these values found expression in a range of paternalistic programs typically instituted within the larger plants.
